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Branded Content = $85BB industry

The Opportunity: 

Best Of Ballots= 8MM people



When it comes to 
'Best of' and Branded Content, you 

don’t have an 
audience problem, 

you have a 
monetization problem



What Smart Publishers Do Differently...
MONETIZE THE MOMENT!

Best Of

Conversion 
Tools

(eCommerce & Text-to-Vote)

Branded 
Content 

Lead-Gen



Starting with Best Of



Many publishers rely on:

Untapped 
Revenue

High
Engagement 

Basic 
Sponsorships

Reduced 
Sales Staff

Limited digital
upsells

The results:



The Challenge

Lots of prospects, not enough reps

400 categories
6,000 businesses

2,000 finalists
2 Sales Reps



On average, only 

11% 
of businesses competing in Best Of 

are buying advertising



Solution #1: eCommerce

Always on
(but you can still assign commission)

Scalable 
packages

Easy buy-in for 
SMBs

PASSIVE REVENUE



eCommerce gives every local 
business the opportunity to 

reach your audience

"Always on" 
revenue solution 

The Value of Branded ContentSelf-Serve eCommerce



Custom packages and/or a la 
carte digital ads

Self-serve ad fulfillment

The Value of Branded ContentSelf-Serve eCommerce



Case Study
Best of Baldwin 
Gulf Coast Media

Goals:
→ Passive revenue

→ To reach more businesses

→ Always-on revenue stream

Results:

 → 61% of packages sold were     
to NEW customers



Why eCommerce Works

Reaches smaller 
businesses

Removes 
friction

"Always-On" 
revenue stream

Compliments 
(not replaces) 
sales team



The Challenge

Reaching new audiences while 
growing revenue at scale



Solution #2: Text-to-Vote

Easy to 
replicate

Proven 
revenue 
engine

Scalable



Allows users to easily submit 
votes via keyword

Frequency mirrors your 
online ballot (once per 

category per day)

The Value of Branded ContentText to Vote



Case Study
Best of Flag 
Arizona Daily Sun

Goals:
→ Incremental growth into sales 
packages

→ Increase engagement

→ Empower clients to promote

Results:
 → Sold each keyword for $250

→ Entrants purchased 200 keywords

→ $50,000 in NEW revenue



20% 
of revenue came from text-to-vote



17% 
of total votes from text-to-vote



25% 
increase in total votes YOY



Why Text-to-Vote Works

Mobile-first 
behavior

Urgency + 
Competition = 

Conversion

Creates new, 
incremental 

revenue stream



The Untapped 'Best of' Opportunity

Built-in 
urgency + 

competition

High advertiser 
intent

Only converting 

11% 

But...



The Solution

Self-serve ad buying

Text-to-Vote



Now what about 
Branded Content?



The Challenge

Audiences are tuning out passive ads 
& 

sellers aren’t focused on 
selling outcomes



“
What is

Branded Content

A marketing strategy that uses engaging 
content via education & storytelling to 
provide a valuable benefit to advertisers 
while increasing audience engagement and 
revenue for local media publishers.



$85+ billion industry
with over three-quarters of spending in 

digital formats, growing more than 5% year 
over year

Source: Borrell Associates



And yet...
40% of advertisers think 
they’re underspending



Audiences are tuning out 
passive ads

Branded content is 22x more 
engaging than display ads

The Value of Branded ContentWhy Branded Content



Audiences are tuning out 
passive ads

Interactive content 
(promotions) is consumed 
intentionally, not ignored

Why Branded Content



Audiences are tuning out 
passive ads

Brand recall is 59% higher for 
branded content than other 

digital ads

Why Branded Content



Engagement is inherently 
higher

Branded Content with promotions 
invites action, meaning advertisers 
receive time & attention, not just 

impressions

Why Branded Content



Advertisers are looking 
for data collection solutions

Branded Content with promotions 
drives

measurable results and real leads that 
are far more valuable than impressions

Why Branded Content



Branded Content paired with Promotions 
is a story & experience, not just visibility



STOP selling Ads

START selling OUTCOMES



Credit & Mortgage Services

Automotive Sales

Telecommunications Services

Digital Businesses

Real Estate Services

Eating & Drinking Places

Government

Banks

Grocery/Food Stores

Financial Services

Home Improvement/Retail

Miscellaneous Retail

Colleges & Universities

Medical Doctors

Other Medical Professions

Hospitals

Travel Services

Each Industry Spends Over $1BB Annually

Who to Target?



Case Study
Power Your Future Quiz
The Columbus Dispatch

Goals:
→ Educate audience

→ Quality leads

Results:
   → 58 recruitment leads

→ 122 advertiser opt-ins

→ Lead-gen data:

o Are you currently working 
independently or with a company?

→ $42,000



Case Study
Michigan College Guide 
Giveaway
Detroit Free Press

Goals:
→ Foster meaningful engagement

→ Educate audience

→ Data collection

Results:
   → ~150 sponsor opt-ins

→ Lead-gen data

o Would you prefer to study..

o What’s the most important 
factor in choosing your college?

→ $50,000

“Revenue was up 25% 
which we can attribute 

to the college guide 
promotion we added 

this year”



Case Study
City of Fort Wayne 
Quarterly Quiz Bundle
Federated – Ft. Wayne

Goals:
→ Educate audience

→ Email growth

Results:
   → 800 users per quiz

→ 500 pledges per quiz

→ 1,300+ sponsor opt-ins

→ Recurring campaign 

→ $48,600



Case Study
Voyage of a Lifetime Quiz USA TODAY 

Co.

Goals:
→ Educate audience

→ Sales and Marketing Leads

Results:
   → 17,728 sponsor opt-ins

→ Lead-gen data:

o What amenities are most important for your 
cruise? 

→ $40,000

→ $600,000+ secured for 2026



Why Branded Content 
+ Promotions Works

Consumed 
intentionally

Promotes action
Delivers 

measurable 
results & leads



The Solution

Include promotions in Branded 
Content campaigns

Use lead-gen functionality to prove 
ROI



How to Put it All Together



Get Started NOW!

Add eCommerce to your next Best Of

Layer in Text-to-Vote

Add a promotion into your next Branded 
Content Campaign

Train reps on outcome-based selling



The Bottom Line
You don’t have an 
audience problem, 

you have a 
monetization problem



The Solutions

Include promotions in 
Branded Content campaigns

Self-serve ad buying

Use lead-gen functionality to 
prove ROI

Text-to-Vote



Q&A



What’s one revenue stream 
you’re not capturing today?



What’s holding you back from 
capturing more revenue from 

your Best Of ballots?



Resources



En

Enter any 
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lab.secondstreet.com





“Thank You!

Julie Foley
Sr. Customer Success Manager 

jfoley@uplandsoftware.com
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